
FAST (Free Ad-Supported
Streaming Television)

Why FAST Matters Now
Massive Audience Shift

83% of U.S. households now use streaming TV
83%

FAST is one of the fastest-growing segments within CTV

Premium + Free = High Engagement

Cord-cutting continues to accelerate year-over-year

Viewers actively choose FAST due to zero cost

Content mirrors traditional TV channels
News

Sports
Reality

Movies

Ads are typically non-skippable with ~90–95% completion rates

1 in 3 U.S. viewers watches FAST channels
weekly FAST audiences skew:

Cost-conscious
households Younger cord-cutters Incremental reach beyond

cable/linear
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