MEASUREMENT

Consumer Journey Analytics

Your Complete Programmatic Journey: From Awareness to Action

Journey Conversion Rate

Advanced measurement that tracks your complete programmatic
journey across Display, CTV, Audio, Native, and DOOH—revealing
how each channel interaction contributes to conversion.

Capture Hidden Impact
Measure view-through
conversions and upper-funnel
contributions that last-click
attribution completely misses.

Justify Programmatic Spend
Prove how your programmatic
channels enable conversions that
other channels take credit for.

Eliminate Wasted Budget
|dentify underperforming
sequences and redirect spend
to proven conversion paths.

Boost Campaign Performance
Optimize channel mix and timing
based on real journey data, not
assumptions.




Journey Analytics Methodology
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How We Build Journeys Unique Exposure Counting
We track household-level ad To ensure accuracy, our methodology
exposures across Display, CTV, counts each channel type only once
Video, Audio, Native, and DOOH for per customer journey. This focuses
up to 90 days before conversion. on the variety of media exposures
Each journey shows the driving conversions.
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Performance Metrics

Conversion Rate
(Total Conversions + Reach) x 100

Journey Lift

Relative performance comparison identifying optimal paths

What This Reveals
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